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CENARIO
Um professor pediu-te para criares uma landing page
para promover e vender o seu novo curso online
(matematica para profissionais de Marketing).
Que seccoes criarias?
Como divulgarias a pagina?
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SHOPIFY

Start free trial

Get your first month for €1 and
earn up to $10,000 in credits

Sign up for a free trial and your first month is €1. Then earn 1% for every
sale as credits to use on your Shopify subscription. Make sales and have
Shopify pay for itself!

Enter your email address Start free trial

Try Shopify free for 3 days, no credit card required. By entering your email, you
agree to receive marketing emails from Shopify.

8. )

UPTO

$3,000 )
SUBSCRIPTION CREDIT -

$0 $iM

5300&!;) in sales

For every sale, you'll earn 1% back in subscription credits for the first 6
months, up to $10,000 depending on your plan. Terms Apply

e
Customizable templates Allinone A safe and efficient platform
Free website designs to launch your store  Shopify takes care of everything from Millions of users trust Shopify to manage
quickly and easily. marketing and payments to secure their online stores.

transactions and shipping.



https://www.shopify.com/free-trial

ONVERSION LAB

6 CONVERSIONLAB

Hi there! I'm Finge,
founder of ConversionLab

Supercharge your conversion
rates and increase sales

We help you grow by designing high-converting landing Conversion Rate @
pages and optimizing them through A/B testing to give you e
more signups, leads, and customers.

Cost per lead

Get my free consult

No tricks, just friendly advice

Don't waste money on more traffic
fix your landing pages first
Benefit from our expertise in designing and managing conversion-centered landing pages

for your paid traffic. Once we've designed, completed copy, and built your landing page,
we optimize it to perform even better over time.

& & ()

Increase conversion rates Reduce cost per acquisition Improve your ROI

Stop wasting money on more
traffic. Get more leads on your

Highly targeted landing pages will Higher conversion rates means you
get more business from your
current traffic, and reduce cost existing traffic instead. At the end,

this skyrockets your ROI

increase your conversion rates,
and optimization with A/B testing
takes you to the next level per acquisition



http://conversionlab.no

AMY PORTERFIELD

AMY PORTERFIELD

BRAND NEW! FREE EMAIL MARKETING TRAINING

How To Have A 10,000
Subscriber Year

A 60-Minute Workshop With New York Times

Bestselling Author and $100 Million Dollar Free o
Business Owner, Amy Porterfield when 90«‘ :
How to Have a 10,000 Regiﬁve;uh:,"s‘ggf Save

Subscriber Year

Event Schedule First Name

[J Selecteventdate v
Email Address

[3 Selecteventtime v

REGISTER NOW

2023 NEW YORK TIMES TOP 20 APPLE BUSINESS ,
BESTSELLING AUTHOR  PODCAST RANKING  INsiper  Enreprenewr  Forbes  FSTGMRANY  Mashable  s:MSNBC

=

(Ghew her st by
4,000 in \f days!

“I watched your list building masterclass. The nextday |
went and made a lead magnet for my ideal customer. |
made my lead magnet in 20 minutes. Created my landing

page. Sent it out.

Within 2 days | got over 4,000 subscribers! | had to
turn notifications off. Just wanted to share. Thank you for



https://www.amyporterfield.com/waitlist/
https://www.amyporterfield.com/free-email-marketing-training

TOWER (WEBINAR)

Live Webinar Limited Seats!

17

I

Git is like an iceberg to most people:
they know the basic commands, but
miss out on its powers.

In this 1-hour webinar, we show you how Git can save your
neck - by helping you roll back, revert, and generally undo
almost any mistakes that might happen.

Level up your development skills and sign up now -



https://www.git-tower.com/learn/git/webinar/undoing-things-with-git




Q000000 0O

Titulo conciso, com promessa e beneficios claros

Imagem ou Video a apresentar o produto/servico - visuais
convertem melhor que texto

Beneficios - bullet points ajudam na legibilidade

Formulario ou botao Call to Action - com copy atrativo
e cor contrastante, para aumento de conversoes

Testemunhos - para criar credibilidade e “social proof”
Mais fotos e descricao do produto/servico

QOutras certificacoes que possam gerar conflanca

Garantir que os elementos + importantes estao “above the fold”



FIGMA VERSUS SKETCH

’ Products v Enterprise v Pricing  Community v  Company v  Login

Sketch shined a light
on UX design. Figma
places it at the heart of
your organization.

i rs are making the switch from Sketch to Figma. Import a Sketch file and
igning on the Web today.

Get started

Why are people switching from Sketch
to Figma?

. E -

Ft n the cloud Better teamwork



https://www.figma.com/figma-vs-sketch/

LATER VERSUS BUFFER

- Soclal Media Management

Social Media
OLater I Management Solutions v Product v  Pricing  Resources v  Blog Login Create Free Account >/)

Later Social™ > Later vs. Buffer

$) Auto Publish

BUFFER VS. LATER

Why Later is the best wiie) =
Buffer alternative s 1 @D

Later’s brand-building tools take a visual-first approach to
social media marketing and social commerce. Plus, creator
and brand partnerships that help you grow your audience,
boost engagement, and make more money.

Start Free Tri

BRGBRRE ow-

THE BUFFER ALTERNATIVE FOR YOU

One app. Endless tools for growth.

Unlike Buffer, Later helps you manage your social marketing, social commerce and brand partnerships in one platform

U v 01 -
$ . A
an e S ™

Automatically publish your Curate the perfect feed Make your grid shoppable Collaborate on brand
posts Preview and rearrange upcoming with Linkin Bio campaigns
Instagram posts, Reels, TikToks, you posts to find the perfect vibe with Drive traffic and increase sales with Later helps creators and brands to
name it. Later lets you schedule Later's Visual Planner. Link in Bio, Later's link in bio tool. find each other and collaborate on
ahead and save time while you're at social marketing campaigns.

it

Features r jal Buffer



https://later.com/buffer-alternative/

KIT VERSUS MAILCHIMP

Kit Features ~ UseCases ~ Resources ~ Pricing Login -

Kit vs. Mailchimp

Kit is the email-first operating system. Join creators just like you who have grown their audiences
to millions of fans

€« Welcome flow 3,254 Total subscribers 1l Pause  acuve @

Website form

COMPLETED
1170 sudscriters

3

® s
Event Conation

ADD THE SUBSCRIBER TO

€3 Email sequence ) Acd or remove tag
R Detay £ Set custom fleks

> Move subscriber 2. Unsubscribe

Why creators love Kit

Kit is a marketing platform for creators, by creators. We know your unigue needs
and have developed the tools to make marketing your work easier.

Never double pay for subscribers

S ——



https://kit.com/compare/mailchimp
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MAIS CONVERSOES = WIN
Se mais visitantes agirem da forma que queremaos, maior
sera a nossa receita.

ANGARIAR UM NOVO VISITANTE PODE SER
DISPENDIOSO
Se duplicarmos a nossa taxa de conversao, estamos a
reduzir o nosso custo de angariagcao para metade.

OS RESULTANTES DIFEREM CONSOANTE

A AUDIENCIA E A INDUSTRIA

La por ter resultado para os outros, nao significa
que tambem resulte para ti.

T—

2] CRO - Conversion Rate Optimization



E FUNDAMENTAL ENTENDER O QUE DEVEMOS TESTAR!

E bom melhorar as conversdes, mas tal nem sempre & sinédnimo de
maior receita - este devera ser sempre o grande objectivo.
Ex: Aumento de preco que se traduz em menos conversoes, mas
maior receita.

E QUAL E A EXPERIENCIA DE QUEM QUER COMPRAR?

Google Analytics
Inquéritos ao Consumidor
Testes de Usabilidade



ALGUNS EXEMPLOS DE TESTES FREQUENTES

1.
2.
3.
4.
5.
6.
7.
3.
9.

Copy dos Titulos

Copy e Cor dos botoes CTA

Copy longo Vs Copy curto
Adicao/Remocao de campos no formulario
Video Explicativo Vs Imagem

Buy Now Vs 30-day Trial

Copy e Fotografias dos Testemunhos
Slider Vs Imagens Estaticas

Alteracao do Preco




=

AL

ALGUNS ERROS HABITUAIS

Terminar um teste sem ter recebido trafego ou conversoes
suficientes para tirar conclusoes.

Realizar demasiados testes em simultaneo.

Testar demasiadas variaveis no mesmo teste.

Nao estar disposto a testar todos os aspetos da pagina.

Olhar para as micro-conversoes, € hao para o que importa.
Seguir as “boas praticas online” em vez de verificar se se aplicam
a0 seu proprio negocio.
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Com uma amostra de utilizadores, testam-se
alteracoes ao copy ou design do site, para
verificar qual a variacao que apresenta melhor
conversao

® & & ¢
mer
50% vé a
versao A

50% vé a
versdo B

O VENCEDOR DO TESTE DEVERA PASSAR PARA

it o [

Variagdo A

Variagcao B

» 23%
de~

» 11%
de

conversao

PERMANENTE NO SITE




CAMPANHA DE OBAMA A PRESIDENCIA, COM A
AJUDA DA EQUIPA DO OPTIMIZELY

-
OBAMA'OS

GHANGE

Objectivo: ganhar o maior numero de subscritores para a newsletter.
Foram apresentadas a 310 mil visitantes 24 variacoes da pagina,
com 4 botodes distintos, 3 imagens e 3 videos.
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EXEMPLO TOWER

REFORMULACAO DA PAGINA “PRICING”

E TOWER Features Use Case Support Get Started - It's Free ‘-:_ TOWER Features Support Get Started - It's Free
Plans & Pricing Plans & Pricing
Some of the world's best software and design Some of the world's best software and design teams are using Tower
teams are using Tower every single day. Join | | . - . every single day. Join them now!
them now! / R ) T
o] . Mac and Windows Pricing Table
‘ K{ + above the fold
|
\(/ All plans include versions for Mac and Windows
S —
R Recommended Plan
more prominent
For professionals & small teams For large teams & enterprises
Target Users
. . _ ’
You will build better software - guaranteed! $69 $99 o
Over 100,000 professionals use Tower to be more productive with Git - per user per user
, , . ; billed annually - to get a custom quote
and we're confident that you'll love it, too! So confident, in fact, that we billed annually
offer a 30-day guarantee. If Tower doesn’t work for you, you'll get a full
refund. No questions asked.
semonowc] Table easier |Sexnsore
macOS & Windows version Pull Reguests & Ser Advanced team management
Unlimited app updates Both chmd & ﬂﬂl to I'ead Invoicing & wire transfer
Pull Requests & Services Manager for Priority support
cloud code hosting Basic team management Ac &
Dedicated billing and admin roles SAML-based SSO (coming soon)
Consolidated billing
Dan Counsell
4 "Tower is the perfect Git client, | honestly wouldn't > -
want to use anything else.” Download Free Trial Downioad Free Trial Download Free Trial
¢ L $H &=
LN J T N
. Al plans include 30 days money back guarantee
[ e | Macand Windows




A Google descontinuou a sua ferramenta
gratuita para campanhas A/B

= Analytics Help Q Describe your issue T

Help Center Community Announcements Analytics m Contact us

Analytics for beginners Migrate from UA to GA4 Manage accounts, properties, and users Manage data Understand reports Google Ads and attribution A >

[Sunset September 2023] Google Optimize

Google Optimize and Optimize 360 are no longer available as of September 30, 2023. Any
experiments and personalizations still active on that date have ended.

Frequently asked questions

Why was Optimize sunsetted?

We remain committed to enabling businesses of all sizes to improve your user experiences and
are investing in third-party A/B testing integrations for Google Analytics 4. We are focused on
bringing the most effective solutions and integrations to our customers, especially as we look
toward the future with Google Analytics 4.

Optimize, though a longstanding product, did not have many of the features and services that
our customers request and need for experimentation testing. We therefore have decided to
invest in solutions that will be more effective for our customers.

What will testing in Google Analytics look like moving forward?

We are collaborating on integrations with the following A/B testing providers (listed in
alphabetical order):

« AB Tasty

+ Optimizely

- VWO

We have made our APIs publicly available so anyone can integrate their A/B testing tool with
Google Analytics. Learn more about the integration

What will happen to Firebase A/B Testing?

Firebase A/B Testing helps you optimize your app experiences by making it easy to run, analyze,
and scale product and marketing experiments. While we acknowledge that Firebase uses the
Google Optimize infrastructure for inference computation, Google is committed to continuing
to support and evolve Firebase A/B Testing in the future. Firebase A/B Testing will not be
impacted by the Google Optimize sunset.

[0 Give feedback about this article

Was this helpful? Yes No



https://support.google.com/analytics/answer/12979939?hl=en

Uma alternativa com um plano gratuito
muito generoso (50 mil visitantes)

+1415-349-0105 | ContactUs | Login | & EN

VWO Capabilities Pricing Solutions Why VWO? Resources Partners Free Trial

A Testing v Platforms v Features v Pricing

Y Split URL Testing

Test Website Redesigns
With Split URL Testing

VWOQO's Split URL testing allows you to distribute your traffic
between two different URLs of the same landing page.

& example.com/URL1

& example.com/URL2

Start Free Trial Request Demo



https://vwo.com

A ferramenta mais popular (paga)

& optinizely ’-E»-:“ PLATFORM SOLUTIONS FOR DEVELOPERS CUSTOMERS PLANS RESOURCES LOG IN CONTACT US

Extraordinary experiences
through experimentation

Ship high-cuality code and experiences faster, with data- ..
7% Optimizely

driven confidence in the results. As part of Episerver, we

make sophisticated digital experiences simple.

Choose your role to get started

MARKETING & GROWTH PRODUCT MANAGER DEVELOPER TEAM LEADER ANALYTICS

Make lmpactful marketlng Target your messaging, personalize your campaigns, and ultimately drive

- substantial growth for your business. Powerful, easy to use solutions, to test what
decisions

messages, imagery, and offers help increase conversion, retention, and lifetime

value.

TRY OUT VISUAL EDITOR REQUEST DEMO ——
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