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Welcome, Hen I'Y. You have 4 event invitations and £4 3 group invitations.

SeniBesd . What's on your mind?

=] London

Zﬁﬂ Public Profles !

Theo Graham-Brown Stuck on riddle 25
http://www.mcgov.co.uk/riddles

Photos 17 minutes ago - Comment - Like
¢] Links
Henry Cooke new Facebook design has epic amounts of fail.
"> Video 27 minutes ago - Comment - Like
¥ More

50 minutes ago - Comment - Like

Catherine Mellor ooh blimeys
Posted about an hour ago - Comment - Like

Catherine Mellor realised that it wasn't three stretch limos coming
to pick up a famous, it was a funeral

Natasha Wisdom » (Silvan Schreuder) Happy Birthday my lovely
XXXX

Posted about an hour ago - See Wall-to-Wall

Ben Bashford

Ben uploaded 9 photos to Flickr

®® Posted about an hour ago - Comment - Like

TODAY See Nlore

Martin Hewitt's birthday - Send a gifz
Silvan Schreuder's birthday - Send a gift
Jemma Butler's birthday - Send a glft

HIGHLIGHTS

Advertise on Facebook ﬁl

Reach over 175 million
FaCEbOOk active users on

Ads Facebook. Learn how to
connect your business
to real customers
through Facebook Ads.

Sam's Taste Test ep.3 N
I James Sharpe commented

on this.

Zh4

Simbob turns 30
2 friends are tagged.

leam, jan/feb 09
2 friends are tagged.

Movies
3 friends use this

application.

Save ITV Yorkshire 12

2 friends joined.
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C3.a7M\ A 174K

READING YELP / APPS
YOUTUBE VIDEOS /
WATCHED REVIEWS |,| DOWNLOADED

452K 16.2M

HOURS OF CONTENT TEXTS SENT
STREAMED ON NETFLIX \

231M
62 5 M ,.",IJ EMAILS SENT

VIDEOS WATCHED
ON TIKTOK

S _ PELY ® us!sé;s AZCTIIV(E
3 | 5 B __\ ON SPOTIFY

SNAPCHATS ° EVE RY o
CREATED

=) minute 6M

PEOPLE SHOPPING

66K @ OF THE DAY @
e e
6.3M

ON INSTAGRAM . @
GOOGLE

s! ‘! g;7K SEARCHES
44M

ON PINTEREST
PEOPLE VIEWING
FACEBOOK LIVE
350K SrReAns

TWEETS SENT



https://localiq.com/blog/what-happens-in-an-internet-minute/

o\ Meta Language ¥

Transparency Center Policies Enforcement Security Features Oversight Research tools Reports

Home — Features

Our approach to Facebook
Feed ranking

UPDATED NOV 28, 2023

“Personalizamos os Feeds dos nossos 2 mil milhoes de utilizadores
através de sistemas de aprendizagem automatica de ultima geracao para
classificar conteudos. Uma vez que a maioria das pessoas tem mais
conteudos no respetivo Feed do que os que seria possivel explorar
numa sessao, os sistemas de classificacao ajudam a garantir que as
pessoas veem o0s conteudos que tém mais valor para elas.”


https://transparency.fb.com/en-gb/features/ranking-and-content/#prediction-models-used-in-ranking-connected-content

PESSOAS PAGEVIEWS/TEMPO RECEITA EM
SATISFEITAS NA PLATAFORMA PUBLICIDADE



ISTO PRIVILEGIA
AS MARCAS?




AMIGOS VS MARCAS

O QUE PREFERES VER PRIMEIRO?




June 29, 2016

News Feed FYI: Helping Make Sure You
Don’t Miss Stories from Friends

By Lars Backstrom, Engineering Director

Facebook was built on the idea of connecting people with their friends and family. As we
say in our News Feed values, that is still the driving principle of News Feed today. Our top
priority is keeping you connected to the people, places and things you want to be
connected to — starting with the people you are friends with on Facebook. That’s why
today, we’re announcing an upcoming change to News Feed ranking to help make sure
you don’t miss stories from your friends.

We’ve heard from our community that people are still worried about missing important
updates from the friends they care about. For people with many connections this is
particularly important, as there are a lot of stories for them to see each day. So we are
updating News Feed over the coming weeks so that the things posted by the friends you
care about are higher up in your News Feed.

Will This Impact My Page?

Overall, we anticipate that this update may cause reach and referral traffic to decline for
some Pages. The specific impact on your Page’s distribution and other metrics may vary
depending on the composition of your audience. For example, if a lot of your referral
traffic is the result of people sharing your content and their friends liking and commenting
on it, there will be less of an impact than if the majority of your traffic comes directly
through Page posts. We encourage Pages to post things that their audience are likely to
share with their friends. As always, Pages should refer to our publishing best practices.



News Feed FYI: Bringing People Closer
Together

By Adam Mosseri, Head of News Feed

Facebook was built to bring people closer together and build relationships. One of the
ways we do this is by connecting people to meaningful posts from their friends and family
in News Feed. Over the next few months, we’ll be making updates to ranking so people
have more opportunities to interact with the people they care about. Mark outlined this in
a post today.

Mark Zuckerberg £

One of our big focus areas for 2018 is making sure the time we all spend on
Facebook is time well spent.

We built Facebook to help people stay connected and bring us closer together with
the people that matter to us. That's why we've always put friends and family at the
core of the experience. Research shows that strengthening our relationships
improves our well-being and happiness.

But recently we've gotten feedback from our community that public content -- posts
from busine... See More

210K 19K 29K

What is the update?

Today we use signals like how many people react to, comment on or share posts to
determine how high they appear in News Feed.

With this update, we will also prioritize posts that spark conversations and meaningful
interactions between people. To do this, we will predict which posts you might want to
interact with your friends about, and show these posts higher in feed. These are posts
that inspire back-and-forth discussion in the comments and posts that you might want to
share and react to - whether that’s a post from a friend seeking advice, a friend asking for
recommendations for a trip, or a news article or video prompting lots of discussion.

We will also prioritize posts from friends and family over public content, consistent with
our News Feed values.

“We will also prioritize posts that
spark conversations and
meaningful interactions between
people. To do this, we will predict
which posts you might want to
interact with your friends about,
and show these posts higher in
feed. These are posts that inspire
back-and-forth discussion in the
comments and posts that you
might want to share and react to -
whether that's a post from a friend
seeking advice, a friend asking for
recommendations for a trip, or a
news article or video prompting
lots of discussion.

We will also prioritize posts from
friends and family over public
content, consistent with our News
Feed values.”



IMPRESSIONS
Nr. de vezes que a
publicacao foi

apresentada na feed.

REACH (ALCANCE)
Nr. de utilizadores
unicos que
visualizaram a
publicacao.

FOLLOWERS

Nr. de contas
(pessoas e marcas)
que seguem o teu
perfil.

LIKES
Nr. de gostos que uma
publicacao recebeu.

REACTIONS

Nr. de reaccoes (Love,
Angry, Sad...) que uma
publicacao recebeu.

SHARES/RETWEETS

Nr. de vezes que a
oublicacao foi partilhada
nelos seguidores.

ENGAGEMENT
Total de interacdes que a
publicacao recebeu.

SAVES/BOOKMARKS
Conteudo guardado para
ver mais tarde.

MENTIONS

Nr. de vezes que 0 n0sso
perfil foi mencionado por
outros.

DM (DIRECT MESSAGE)
Mensagem enviada em
privado para o perfil.

CLICKS
Nr. de cliqgues que um
link recebeu.



Post Insights X

Total Insights

See more details about your post.

Post Impressions ) Post reach )

1,110 1,061

] Keep boosting to grow your audience.

WP Wrestling Portugal could reach 6 more people for every €14 you spend.

Learn More about reach estimates

Boost post

See insights and ads

WP Wrestling Portugal
Published by Instagram @ - March 26 at 10:564 AM - @

Ontem foi assim! Mais um treino intenso no WP.
Junta-te a nds proximo Sabado!

-

Post Engagement )

209

Q0 25

oY Like (D Comment

@ Write a comment...

' Paulo Jorge Semedo
©  Gostava de experimentar ¢ @

Like Reply Hide 2w

Boost post

1comment 2 shares

#> Share

@ © O @w




PAGAR PARA AUMENTAR O ALCANCE DAS PUBLICACOES

Audience (@)

Who should see your ad?

Advantage audience

This audience is based on your Page details and will automatically adjust over time to reach more people

who have interests related to your business.

Audience details @

Location - living in: Portugal: Avenida Dom Anténio Correia de Sa 11A, Sintra (+30 mi) Lisbon District

Age: 18 - 65+

People who match: Interests: Tattoo Lovers, Strength training, PC Magazine, Half marathon,

Electronic Gaming Monthly or PlayStation (console)
Advantage Detailed Targeting: On

People you choose through targeting
People who like your Page
People who like your Page and people similar to them

People in your local area

Create new

®

’0

Duration ?)

Days End date
7 @ @ @ Apr19, 2023

Total budget ®

Estimated O - 6 Accounts Center accounts reached per day

€14.00~

€1.00

€500.00
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O EXEMPLO DO
FACEBOOK




ONDE NOS DEVEMOS FOCAR

Conteudo disponivel  Consideracoes sobre Consideracoes sobre a
para apresentar ao cada conteudo reaccao da pessoa ao
utilizador publicado conteudo em questao

4. RANKING - NOTA FINAL



“Primeiro, reunimos o teu inventario recente: todas as potenciais novas
publicacoes ou publicacoes com nova atividade, que podes ver quando
abres o Facebook. Isto inclui todas as publicacoes partilhadas:

1) pelas pessoas com quem estabeleceste contacto como "amigos”

2) pelas Paginas que segues

3) pelos Grupos a que aderiste, e exclui conteudos sinalizados por
desrespeitarem os nossos Padroes da Comunidade.”

Fonte



https://transparency.fb.com/pt-pt/features/ranking-and-content/

“Em seguida, para cada uma destas publicacoes, consideramos milhares de
"sinais" para fazer previsoes sobre o que vais achar mais interessante.
Muitos destes sinais sao informacoes que nos das diretamente quando
gostas de uma publicacao ou a partilhas, contactas um amigo ou Grupo,
ou comentas a publicacao de uma Pagina. Outros sao determinados com
base nas acoes que realizaste no Facebook.”

Fonte



https://transparency.fb.com/pt-pt/features/ranking-and-content/

2. S INAIS - EXEMPLOS

HA SINAIS QUE TEM MAIS IMPORTANCIA DO QUE OUTROS,
MAS TODOS CONTAM PARA A NOTA DA PUBLICACAO

SINAIS ATIVOS SINAIS PASSIVOS SINAIS
(POSITIVOS) (NEUTROS) NEGATIVOS
Reagir Clicar Hide Post
Partilhar Save Post Snooze User
Comentar Ver foto/Video Unfollow User
Seguir Pagina Ler Comentario Report Post/Page
A GRANDE CONCLUSAQ?

Tentar criar conteudos que despertem a interacao ativa
por parte da comunidade



“A partir dai, utilizamos estes sinais para fazer uma série de previsoes
personalizadas sobre os conteudos que vais considerar mais relevantes e
valiosos. Por exemplo, os nossos sistemas prevéem a tua probabilidade
de comentar uma publicacao, a probabilidade de os teus amigos
comentarem uma publicacao se a partilhares ou a probabilidade de a
publicacao originar uma conversa ou debate. Também utilizamos
Inquéritos para perguntar as pessoas se uma publicacao "valeu a pena", e
estes inquéritos sao utilizados para fazer previsoes sobre os conteudos que
vais considerar Uteis. Também fazemos previsoes sobre um conteudo ser ou
nao problematico e se a sua distribuicao deve ser reduzida. Todas estas
previsoes sao combinadas no proximo passo para produzir a ordem final.”



https://transparency.fb.com/pt-pt/features/ranking-and-content/

“Quando o nosso sistema de classificacao tiver calculado as classificacoes
de relevancia, o penultimo passo que damos é intercalar contetidos
recomendados: adicionamos isto para te ajudar a explorar e descobrir mais
sobre os teus interesses atraves de outras pessoas que os partilham,
independentemente de ja estarem em contacto. Por fim, também
incluimos antincios no Feed. Quando este processo € concluido, o teu
Feed personalizado fica pronto!”

Fonte



https://transparency.fb.com/pt-pt/features/ranking-and-content/

EDGERANK

2 - ©

X X
Afinidade Peso Tempo
O valor da relacao O tipo de Ha quanto tempo
entre o utilizador e publicacao partilhada o conteldo

o produtor do conteudo (videos, fotos, links, texto) foi criado



A RELACAO QUE ESTABELECEMOS
COM AS MARCAS E PESSOAS DA
NOSSA FEED

+ likes (ou reaccoées)
+ partilhas
+ comentarios

Maior 0 nosso interesse pela entidade

Maior a probabilidade de continuar a
receber conteldos dessa fonte



E COMO AS RELACOES SAO DINAMICAS...

O Facebook implementou, em 2013, o “Last Actor”,
gue controla continuamente as nossas interaccoes
com as ultimas 50 pessoas/paginas.

f Jessie Baker

<
%t ddl e ofien wondered why Thursdays feel 50 much longer than Fridays...

e Like W Comment « Share

Francis McDonough
Anybody know the best farmers market in New York?

e Like W Comment « Share

Jessie Baker
Love the summer in San Francisco...

o Like @ Comment « Share

Alex Chapel
Going to go ahead and categorize “Apartment hunting in SF* under “NOT FUN".

" Thanks everyone for the birthday wishes!! Feeling pretty loved :)

e Like W Comment b Share

Jessie Baker

Anyone want to carpool 1o work on Wednesday?



O TIPO DE PUBLICACAO PARTILHADA

Facebook prioritiza:

1. Videos
2. Fotos
3. Links
4. Textos

No entanto, se um texto ja levar muitos
comentarios/likes, podera aparecer
primeiro. Tambem dependera do tipo de
conteudo que “mexe” com o utilizador.



O TEMPO QUE A PUBLICACAO JA TEM

Uma publicacao antiga podera nunca
chegar a aparecer na nossa feed.

Para garantir que nao perdemos
publicacoes antigas importantes, o
Facebook implementou o “Story
bumping”, que traz para cima historias
antigas numa nova visita a rede social.




O QUE O FACEBOOK
NAO GOSTA
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1. Contetdo que dificulta a promocao de uma
comunidade segura (ex: conteudo que discute
suicidio, disturbios alimentares ou é
sexualmente explicito.

2. Conteudo de baixa qualidade sobre satde
ou financas (ex: conteudo que promove “curas
milagrosas” ou investimentos “livres de risco”.
3. Conteudo que os utilizadores geralmente
nao gostam (ex: clickbait, engagement artificial,
CONCUrsO0S).

4. Conteudo associado a publicacoes de baixa
qualidade (ex: conteldo noticioso que nao inclui
informacoes transparentes sobre a autoria).

5. Conteudo falso ou enganoso (ex: noticias
falsas).



New Year, New You
Monday at 4:28 AM - @

VOTE ON YOUR 2018 GOALS!

o= = st i

Q¢ © Daisy Tam and 203 others 67 Comments

o) Like () comment £ Share

*%N Chad Hamilton posted a video
&' Wednesday at 12:55 - @

Another reason why dogs are better than cats...

B ® & & =

' Be Your Best Self
Friday at 5:11PM - @
LIKE this if you're an Aries or LOVE this if you're a Leo
to find TRUE LOVE!!!

HOROSCOPE-LOVERS.COM
Teaching young people how to find love, success,
and life-long fulfilment

OO Daniel Kim and 52 others

[ﬂ) Like D Comment Q Share
Michelle Riband posted a photo
Saturday at :00 PM - @

8 ® B8 06 =

Big City Car Dealer
Monday at 4:28 AM - @
Share with 10 friends for a chance to win a new
convertible!

Q¢ O Jessica Freitas and 101 others 31 Comments

[ﬁ) Like () Comment 4 Share

Jay Hammonds posted a photo
Friday at 11:00 PM - @

Awesome weekend with these guys

B ® & & =

e

—

g

r\

S




B Shirley Sun .
Friday at 1:01 AM - @

Who is the mystery girl!? Tag friends who look like her.
If enough people comment, | get to keep the painting!

T8 gi‘\rL?
that_ Look
LLkke-me!

S
/

4 %

BARGAINHUSTLERS.COM
Buy everything you could ever dream of for so, so
much less.

22 Comments

ﬁ} Share

OO Jeff Smith and 7 others

[C) Like

O Comment

Colleen Reynolds posted a photo e
Thursday at 2:11PM - @

8 ® B 0 =

—

Nate Butler posted a video
Tuesday at 2:04 PM - Q

Comment "YES" if you love rock as much as | do &

O O Netta Conyers and 23 others

[f) Like

* Shomir Dutt
1 YES

Write a comment...

C_) Comment

Alison Schumer
Thiiredav at 2:04 PM - &

B © @&

20 Comments

d) Share

O =

Q Search

B ©® & ® =

[1_) LIKe (J vomment s/ Share

Two-Minute-A-Day Workout
August 17,2017 - O

WWW.2MINADAYWORKOUTS.COM
Watch this video to get in shape for summer now

O’ O Ignacio Suarez and 4 others

o Like &> Share

() Comment




O FACEBOOK NAO TOLERA O SPAM

X I don't want to see this
See fewer posts like this

51 Hide all from Leila

Stop seeing posts from this person

£} Unfollow Basel Buy & Sell I think it shouldn't be on Facebook
Stop seeing posts but stay in group

Report post

Turn on notifications

Help Us Understand What's Happening

Why don't you want to see this?

_It's annoying or not interesting

_ It's spam

Se um link partilhado for varias vezes denunciado
como spam, ou se 0 mesmo ja pertencer a “lista

negra”, nao sera divulgado.
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B & kA PRESENTS A o A e e A e ok

il ~" s
NE W YORK TIMES BESTSELLING AUTHOR

— GARY VAYNERBHIJK-— f

JAB, JAB JAB

- V| —onsenaane —

‘4| HOW TO TELL YOUR STORY
- INANOGISY SOCIAL WORLD

V-




“When people think about Facebook, Twitter, Tumblr, Pinterest, Instagram—all those
platforms—they just see a lot of noise. They’re not sure what social media is, and they don’t
think it really sells stuff.

I find their views similar to boxing. You know, most people don’t get boxing. They see just a
bunch of guys or gals punching each other in the face. It seems barbaric to them. But the
people who know boxing the best compare it to chess. It’s referred to as the sweet science.
It takes a lot of expertise.

When I think about how to sell stuff on social media, I see a science. I see a science of what
time to post, which picture to post, and how to post. Do you need a full graphic? Do you need
to do a video or pictures or written words? Do you use a hashtag? It’s a science, my friend.

The jab, jab, jab, right hook part comes from give, give, give, and then ask, right? Bring
value, bring value, bring value, and then ask. Don’t go on Twitter and Facebook and just
post “Buy my book, buy my book, buy my book, buy my book.” Go out there and throw
jabs. Ask, “How can I help you?” Look what you guys are doing with this podcast. You
are giving amazing content and value to your audience. That’s jabbing.”



2

ENTRETER EDUCAR INSPIRAR

Fonte: Amy Porterfield



Netflix @
March 14, 2020 - @

Vi que a Téquio esteve em Toquio e brinquei ao Photoshop.

Takio, Tokio

Listoa, Lisboa

Berdim, Berlim

24 comments 13 shares

Lenovo
February 3, 2022 - @

There are 7 mini laptops in this picture... can you find them all? >

Q0 307

0006

54 comments 13 shares

d Depositphotos @
February 23 - @

& Graphic Design Trends 2023: A peek into the future

Buckle up, folks! Graphic design will be going through some changes this year. With that being
said, we at Depositphotos are excited to announce our annual Graphic Design Trends project!
We've compiled a list of the top trends that will help you stay ahead of the game in 2023,

@ Futuristic Gleam: Think metallic and iridescent effects that give off a futuristic vibe.
B Expressive Type: Bold, playful, and dynamic typography that stands out.

B Animecore: Anime-inspired visuals that appeal to a younger audience.

@ Sans Serif Revival: Clean, modern sans serif fonts, perfect for minimalist designs.

B Military-Inspired Aesthetics: Camouflage patterns, army-inspired colors, and other
elements that give off military.

@ Mysticism Imagery: Ethereal, otherworldly visuals that evoke a sense of mystery and
spirituality.

@ Tribute to the Outdoors: Nature-inspired graphics, earthy colors, and motifs that channel
the great outdoors

We hope this list inspires you to create innovative designs that capture the aesthetic
tendencies of 2023. Follow the link to discover more, including references and key elements of
each trend: https.//blog.depositphotos.com/graphic-design-trends-2023...

\U§ S

KEY ELEMENTS:

GRAPHIC =

TREND SPOTTED IN:



https://www.facebook.com/netflixportugal/posts/pfbid0uhi2z6XaitodwXeYTj1mGkexifQdvohFno4DU1t4c36Ms58Fnf9hn7rppbfhJYEWl?__cft__%5B0%5D=AZW2003RbsMhWYqZtCMadnvMX0G_vsmqKkRMmHQyVcmJPBLSM5zj8L23sVwDcgxYkDGsfuPnDtTncC0adX_gsWTxgPekdE-4Y0hxTVVcnexQKA2uyzeY1o8sppzW0NiX7qjLlRt2b0q2mbC5tr3FcUix&__tn__=,O,P-R
https://www.facebook.com/lenovo/photos/a.391943844634/10158861340214635/?type=3
https://www.facebook.com/Depositphotos/posts/pfbid0SwwZH9rogP3B86eb37Mv9DArpWpuAB6L7eGtxYqo3WVjrL49YKNtxMHFnhHguxvCl

GoPro @
May 21,2020 - @

#GoPro user Valentin Lheureux immortalizing this perfect moment with his special someone.
@ CamSur Watersports Complex

Capture your perfect moment with a GoPro! Grab one now in one of our authorized resellers.

We're always on a look out for awesome GoPro contents, submit yours at GoPro.com/Awards
to be featured.

#GoProPH #wakeboard #CamSur #WaterSports #Cable

g 7

1sharel @Q 76k

Nike is in Melbourne, VIC, Australia.
January 28,2018 - @

Outplay yourself.

Roger Federer, Melbourne's defending champion and holder of 19 major titles, just beat his
own record, by winning 20. #justdoit

adidas @
May 28,2020 - @

It's time to get to work with Ashley Corral Performance Training for today's ball-handling
session.

®Strength and Conditioning
@®Dynamic Dribbling
®Change Of Pace Techniques

#hometeam

822 comments 491 shares



https://www.facebook.com/goproph/posts/pfbid0UfYLPzBGMM937YEjm5rw9PuzSKkHNSRYRyaDvsZoqDHFh8r7HVW84zH8FWS4mHLYl?__cft__%5B0%5D=AZXHjZBBMgwbd-ABjYmqfcbcPWeQI4kcVpL_7VsFatvGCKR5XSp1svkgSn48bWqXvGsHkUAoD0fqbBg8yf0ySo1PCSyzaiXvEt9fuQQaPZE541yQ2pIKeY7serwaj5lmAwPFcTH3Sz152xwfkN-RC7jQ&__tn__=,O,P-R
https://www.facebook.com/nike/posts/10155790703238445
https://www.facebook.com/adidas/videos/281012636372357/

Datas Comemorativas
(ex: Dia das Mentiras, Dia dos

Namorados, Dia da Mulher, Dia
Mundial do Sono)

Timing
CALENDARR (2025)
DAYS OF THE YEAR

Acontecimentos
(ex: Oscares, Mundial de
Futebol, The Dress, regresso
de uma série)

Relevancia


https://www.calendarr.com/portugal/datas-comemorativas-2020/
https://www.calendarr.com/portugal/datas-comemorativas-2025/
https://www.daysoftheyear.com

QQ

Também fazes cerimonia
depois do filme?

-

V4

4

CONTROL

Control Portugal
February 10, 2020 - @

E ainda levas o prémio.

Policia Seguranga Publica

October 4, 2019 - @
Dia Mundial do Sorriso + Dia Mundial do Animal!
Dois, num sé! PSP & § %3

E Lidl Portugal @
March 19, 2020 - Q

Um Feliz Dia do Pai a todos os pais herdis, aos que estio no exterior a trabalhar, e aos que

estdo em casa com os filhosy.

Aqui fica uma ideia de presente, para fazer com os seus pequenotes, sem ter que sair de casa

e

<

Mais para si.



https://www.facebook.com/policiasegurancapublica/photos/a.540900462632139/2410693305652836/?type=3&theater
https://www.facebook.com/Controlportugal/photos/a.285685014917853/1586422748177400/?type=3&theater
https://www.facebook.com/lidlportugal/posts/3623438704394665?__tn__=-R

Contigo nao é na radio
mas é com frequéncia.

cc NTROL

Control Portugal
February 17, 2020 - Q&

Sintonizem-se bem.

Oi 1K 23 comments 517 shares

Policia Seguranca Publica @
April 24,2022 - @

Assinala-se hoje o Dia internacional do cdo de busca e resgate 4

Neste dia, a PSP sublinha a enorme importancia destes parceiros

dos nossos Policias | Grupo Operacional Cinotécnico - Unidade
Especial de Policia.

#policiasegurancapublica #policia #psp #uep #goc
#buscaesalvamento #cinotecnia
#buscaeresgate #k9

Mais para si.

E Lidl Portugal .
February 25, 2020 - 3

E #Carnaval e todos sabem qual é o mais fresco de Portugal &%

OO 613 5 comments 29 shares



https://www.facebook.com/Controlportugal/photos/a.147734045379618/1592758804210461/?type=3&theater
https://www.facebook.com/PSPPortugal/posts/354879103344118
https://www.facebook.com/lidlportugal/photos/a.281276695277566/3546534502085086/

DUVIDAS?




