
Model for accelerated 
business growth

Two step direct response
permission marketing

       

       

Top 21
tra�c sources

Website 

Data capture 

Easy �rst purchase     

Boosted or
damaged by...

USP
Relationship

Positioning

Niche

Expert status

Social media

Risk reversal

6 Weapons of
In�uence:
• Reciprocity

• Commitment

• Social proof

• Authority

• Liking

• Scarcity

 Attention

Leads
 

Sales 

Self Liquidating O�er

Upsell | cross sell |
down sell

       
    

 
Perpetual product

launch

   
Three packaged options   

Good, better, best   

Sequence for 
repeat sales
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Continuity
 

Clear vision, goal, and plan

+        PR (Make Your Business Famous)      +       Social Media

Product or service
designed for pro�t

Repeatable scalable
operational systems

Value add

Feeling of
community

Retention strategy

Testimonials, case studies &
referrals from delighted clients

Great people & 
outsourced partners Low overheads

Highly positive cash�ow

Operations

Reputation

Rapid im
plem

entation

Clear Exit Strategy

Rapid im
plem

entation

Reciprocal promotions

Leverage
of assets &
resources

Positioning
(back story)


